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Supervisory Board appoints Raymond Wittmann to 
Board of Management of BMW AG 
 

 Responsible for Production Division as of May  
 Dr Nicolas Peter: “Combines strategic thinking with 

operational excellence and business responsibility” 
 
 
Munich. The Supervisory Board of BMW AG has appointed Dr Raymond 

Wittmann (47) as a new member of the Board of Management at its meeting 

today. He will assume responsibility for Production when Milan Nedeljkovic 

takes over as Chairman of the Board of Management of BMW AG at the end of 

the Annual General Meeting on May 13. 

 

Raymond Wittmann has been with the BMW Group since 2015 and has been 

responsible for Corporate Strategy and Corporate Development since 2024. 

Previously, he held several management positions in various divisions, including 

Head of Assembly at the Munich plant, CFO of the Americas sales region, and 

Project Manager for the establishment of the production site in San Luis Potosí 

(Mexico). Raymond Wittmann holds a PhD in aerospace engineering. Before 

joining the BMW Group, he worked as a partner at an international strategic 

consultancy.  

 

“Raymond Wittmann combines strategic thinking with operational excellence 

and business responsibility. With his broad, cross-divisional experience and 

international perspective, he has the key qualities for leading the production 

division,” said Dr. Nicolas Peter, Chairman of the Supervisory Board of BMW AG. 

“Raymond Wittmann complements the future Board of Management team led by 

Milan Nedeljkovic with the right strengths and skills. The Supervisory Board is 
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very confident that the Board of Management, in its new composition, will 

continue to drive the success of the BMW Group in the future.” 

The BMW Group 

With its four brands BMW, MINI, Rolls-Royce and BMW Motorrad, the BMW Group is the world’s 
leading premium manufacturer of automobiles and motorcycles and also provides premium financial 
services. The BMW Group production network comprises over 30 production sites worldwide; the 
company has a global sales network in more than 140 countries. 

In 2024, the BMW Group sold over 2.45 million passenger vehicles and more than 210,000 
motorcycles worldwide. The profit before tax in the financial year 2023 was € 17.1 billion on 
revenues amounting to € 155.5 billion. As of 31 December 2023, the BMW Group had a workforce of 
154,950 employees. 

The economic success of the BMW Group has always been based on long-term thinking and 
responsible action. Sustainability is a key element of the BMW Group’s corporate strategy and covers 
all products from the supply chain and production to the end of their useful life. 
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